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How Sustainable is the Word

Sustainable?
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WHAT IS CLIMATE PROSPERITY?

= An economic development strategy with
economic and environmental benefits —
not the reverse.

= A regional grassroots phenomenon —
not a federal program or mandate.

= A practical response to new economic,
energy and environmental challenges.
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Regional Partner Locations
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What's “Trending”

Economic message is resonating more than
environmental message,

Markets and Market Efficiency are critical
now,

"Equity” Agenda is still aspirational,

Public Sector resources are diminishing . . .
Private Sector and Philanthropy must play a
greater role,

"Place” Matters: Regional, Local and
Neighborhood.
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Sustainable Business Opportunity
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Federal Reserve Bank of St. Louis
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GREEN BUSINESS

CHALLENGE
2010

2011 ST. LOUIS

GREEN BUSINESS

PROJECTHIGHLGHTS CHALLENGE

v Sustainability has been added to the Bank’s strategic objectives and several key
departments have sustainability-related budgets.

v As part of the GBC, participating organizations were invited to tour the Bank's new
high-efficiency data center and GRA-certified café.

v All copiers have been set to 15-minute stand by to reduce power consumption.

v The Bank went Smoke Free on April 16, 2010.

v Llighted and secure indoor bicycle parking is available for the Bank's greenest C |_ | M A T E

commuters PROSPERITY

¥ The Bank met an energy reduction goal of 8% and is $130,000 under budget for energy PROIJECT, INC.




CLIMATE PROSPERITY FRAMEWORK

BUILD MARKET FOR CLEAN AND GREEN PRODUCTS AND SERVICES CREATE & CAPTURE
THE BENEFITS OF
IMPROVE INCREASE GROW EXPAND TRANSFORM | PROVIDE CLIMATE PROSPERITY

BUILDING JCOMMUNITY | RENEWABLE | ) EANER BUSINESS A NEW

EFFICIENCY | RESOURCE ENERGY  JrransportaTioN] PRODUCTS | ENERGY
EFFICIENCY USE OPTIONS & PRACTICES | 'INFRASTRUCTURE
& REUSE

Reduce Greenhouse
Gas Emissions

Increase Energy &
Financial Savings

Expand Business
Opportunities

FACILITATE BUILD THE CREATE A EDUCATE & PROMOTE

GREEN GREEN PRO-GREEN TRAIN REGIONAL
COMPANY VALUE REGULATORY GREEN PRODUCTS
EXPANSION CHAIN CLIMATE WORKFORCE] & SERVICES

ENCOURAGE
GREEN

INNOVATION Grow Green Talent

& Jobs

GROW BASE OF CLEAN AND GREEN INDUSTRIES

Tailored to each region
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Regional Results Regional Results

Portland Metro Metro Denver

StrategicAction Priorities: Strategic Regional Priorities

* Market: Expand user
education and
demonstrations

* Innovation: Leverage and

=  Establishfinance mechanisms for

. Green Innovation

Chmate Prosparity JGREENPRINT  «  accelerate clean energy and energy
v efficiency

=  Commercialize green technologies
= Cultivate the regional cleantech

Cluster - Commercialize R&D assets
*  (Cultivate sustainable forestry and -~ m = :
S Value Chain: Build out Clean

Economy value chain

* Brand: Launch external
- regional Clean Economy
branding campaign

=  Developa pipeline of green talent

*  Build support and communicate
results

Regional Results Regional Results
Silicon Valley St Louis Region

= Silicon Valley Climate GreenSavings Green Opportunities Sresnialent
Prosperity Council ST. LOUIS m

n 40 |Oca| governments are @'M.; The St, Louis Region‘ ;é;:;‘ 4"
working together on joint GREEN BUSINESs | °r*" " "o S~
procurement strategies CHALLENGE §é ) :"1

= Moffett Park Smart Grid - °““"""’"‘-‘i4
demonstration project m'& e
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* Energy storage symposium



ST LOUIS REGIONAL STRATEGY

St. L

Asongbn.lunlsspmm
pagtion ke 35 3 ™O for Me
GrOWIng gTRen QCONOMY 3Na 3rGa usnass,
OOUCITOR,  QUVEMMeNt 3Na OviK Wacers
NVG COMG 1DQEINGT 10 PUTSLS CTearion of Ine
. Louls Groonped 2012,

e Creenprim, Txased [ 1N COMMU-
niyy oy e RCCA on Dec 15, Is casea on

NOMIC OVECPMONt WEgY N3 viion of
St Lowts cacoming ConskRanyy RANkea 3mong
me 30p %0 of 1@ 20 1argest US. mesropoitan
W on INCICNors of ragionat VY, oo
NOMIC NSARN 300 NG CraaEion Of Community
weam. Tne DoCumen: LSS SVO%GI CORCVES
10 JVINCE MO FOGIOS Green SConYy:

» STRENGTHENING 1 Sustabame

™6 concapn of “CIMaR prospariry
regln Gn y wpang

Tecnnoiogies Ciusier whin 30
0N IVANCEC AN TRCMNOIDGRS 300

cppormnliies 300 DACOMS Mo

Dhcing 0euign 3nG materas

Quis Greenprint

A Gane Plan for Growing

* The Gresn Markefpioce Team focuses
Of DO PARCIKES 1 RORNG Ta SUPpY
N3 03MaNG Of QreaN PrOCUCIS ana SAr-
wices In 3na from ma St Low's region. Tk
NOUCES GREIRSr 300PUICN Of SUSEINIT
DUSINGSS PIACTICES 30 3N Mpnasks on
OGS0 Groen DUkang.

* The Cieen NNovason Teom Was 1espon-
5I060 107 PIANS 10 DWGOP 3NG foser 3N
QMIBEIENGUTiaI CUILMM 3NC REwerk for

MUY PUrPoSal TIIRGKRS anc actions
™3I pUISHS COIN MESIcRs.

Tne St Louls rogion s 3ME0y SStacEnea
25 3n emerging grean economic region. Tne:
mgon nac neary 3000 “TOM gUen ACoNo-
My~ joos Wihn 3 54 Percemn QFowsn fe Fom
19952008, 2 TG WK 3 QNCOSORG NG OVEr-
31 St Lods economy 3nG IS COMPRne o
Shicon Vaugy's Growen guring |me Same perioa,
coraing w0 me S Louls Croen Economy
Profio puodsnea oy me ACGA | 2010. Tris
CIOWIN, COMONGG WAR IS Conmral tocwion,
IDGSICH CIPACKY, STONG ITVANCOT Manurac-
umgnaummmm
f2chives, poskion St Lows 35 3 Ru of Sustan-
200 OCNOMIC SCVITY We ImD e funss.

T St louwts Groonpedx 207 prosems
Intizves T Wik 25951 D e acriovement
of ROCAS TMOINUY-LOMPKIDD fRgOnal co-

» INCREASING IN@ COPIN 300 D3GR of
rogonat COMPANies 3NC CrgINTATINS
300pting MOre SUSTANED CUSHEss
pracucas,

gresn i N2 reglon.

+ The Ciean Talont Toom was CNarges wim
SUSNGTANING N2 TRJONS Fean TAem
an

P INCREASING 10 rogional SUppey ana
02MING fOF Grean ProTICIS ANS SEVicas,
3na INCTRasa Groen @porTs,

» SPURRING omreprancuriat growm ana
PNovagon In green procects ana
services winin e region,

“Haping Peopie LNOARING NG DenaAts
of owaoping 3 Grosnprint & o0 Of e Dig-
GRS CNILENGRS Jof COVIIoRING 3 PIan KN 35
tnisy- s3ys Doug Herton, CEQ of Coianoratve

» STRENGTHENING 1m0 rogonat workrores
107 Grean DUSINGSsas 300 SArvices,

P BE-STABING o raglonac “gPesn orana” 3ng

» ENHANCING quacty of ilfe rougn
rogonat sERAmIY oS,

2 g firm In Sicon Vasey,
Catlt, a1 2mISTS OgIONI 18203 N oS-
INg PANS 10F INGIT TOGHNSE JEAN SCCNOMIRS.
-Once you acnkve TR, N I 3 maner of
orngIng t0gemar IncusTy, UNVarsiies, Cam-
cers of 3N NG PINGIR SACIOf 1O

Tnroe working tesms, whin ropresants-
es fom more man S0 93 Dusingsses,
ana cvic

upwm;wmmwﬂmu
datves In e Crosnprin:

Wwork 0geTer 10 loemity e OpporUnTies
11 MR 50nse 10r N roglon.”

HeMmoTs mam nIs osen clrocty Invonse
In Creanprim Intiahves s Shicon Vauoy,
Dorvar, Pormiana, O, 3na now St Louts.




Challenges to Consider for St Louis

= Connect regional sustainability planning efforts to low income
communities,

= Generate business opportunities for small, women and minority
owned businesses,

= Effectively align and leverage traditional community economic
development resources (CRA, CDC, CDFI, etc)

= Connect job seekers and employers through effective Workforce
Development strategies,

= Develop affordable housing and transit options connected to jobs in
the region,

= Community capacity building that empowers residents to be more
active participants in sustainability.
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TOWARDS A Andre Pettigrew

NEW PROSPERITY: Executive Director

How Business & Regions are Creating Cllmate Prosperlty PrOJeCt, InC

a Prosperous Low-Carbon Economy through

and Job Creation e 1429 21st Street NW
Washington DC 20036
(202) 296 1421 ext 122
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