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“Cities and neighborhoods used to compete for major infrastructure 

commitments, aspiring to move up an urban hierarchy of look-
alikes. In the new century, sponsors look beyond physical 
alterations, paying more attention to the animation of places with 
economic and cultural activity.” 

-Markusen & Gadwa, 2011 

“Access to unique forms of culture and experience has become the 

cake and not just the icing, as culture, or more broadly, quality of 
life, has come to be recognized as the key element of the 
competitive advantage of cities”  

- Flew, 2003 



Creative Economy 



“Florida’s book is a bestseller... The natural response of an academic 

to seeing a fellow academic experience such success is, of course, 
unbridled envy. This petty emotion (or deadly sin, depending on 
your religious views) usually leads academics to make all sorts of 
snooty remarks about the importance of peer review and the lack 
of clear documentation of data sources in the bestseller (as if 
bestsellers usually have clear documentation of data sources).” 

- Glaeser, 2004 



Changing Nature and Role of Cities 

 



 



“In the productive sector, it is clear that the advantages the 

cities once had from reducing transport costs for 
manufactured goods are no longer important. But the urban 
advantages in saving transport costs for people and ideas still 
matter.” 

- Glaeser, 2000 



Community Benefits of the Arts 

Differentiating the Creative Class 

 

 Artists, as a sub-group: 

 

 Play a different role 

 

 Have different needs 

 

 Create certain benefits that are 
“undercounted” 

 



Community Benefits of the Arts 

Artists are undervalued by 
common metrics 

 

 Undercounted by establishment-
based data 

 

 High rates of self-employment 

 

 Enhance design and production on 
“non-arts” products and services 

 

 Contribute to import-substitution 

 

 Higher multiplier effect 

 



 



Community Benefits of the Arts 

 

 Relationship between cultural assets and neighborhood regeneration 

 

 Cultural engagement contributes to quality of community life by 

reflecting and reinforcing social diversity, and by improving social 

networks 

 

 Place-based cultural activity promotes “cross-participation” 

 

 



 



 



 



 



Resources 

 LINC (Leveraging Investments in Creativity) 

 http://www.lincnet.net/ 

 

 PRIE’s Arts Economy Initiative 

 http://www.hhh.umn.edu/centers/prie/PRIE_art.html 

 

 Animating Democracy (Americans for the Arts) 

 http://animatingdemocracy.org/ 

 

 SIAP(Social Impact of the Arts) 

 http://www.sp2.upenn.edu/siap/ 
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